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Xfinity offers $1 million in grants to emerging Black filmmakers; 
Channel now has largest independent Black film collection on demand

Trained Xfinity Representatives 
Ready to Assist with ACP 

 Sign-Ups 
  
Comcast Continues to Invest in 

Memphis to Help Close the  
Digital Divide 

  
MEMPHIS, Tenn. – Feb. 28, 
2022 – Comcast  announced that 
its Memphis Xfinity stores are 
now assisting with sign-ups for 
the Affordable Connectivity Pro-
gram (ACP) and the company’s 
own broadband adoption pro-
gram, Internet Essentials, which 
is eligible for ACP credits. 
  Internet Essentials is Comcast’s 
low-cost broadband adoption 
program for low-income house-
holds with grammar, high school, 
and college students; seniors; 
veterans; people with disabilities; 
and residents enrolled in public 
assistance and housing assistance 
programs. Since its launch in 

  PHILADELPHIA – Feb. 28, 
2022 – Comcast NBCUniversal 
celebrates the one-year anniver-
sary of Black Experience on 
Xfinity by announcing plans to 
offer $1M in the form of ten 
$100K grants to emerging Black 
filmmakers. Home to the largest 
curated collection of independent 
Black film on demand, Black Ex-
perience on Xfinity features 
high-quality content from many 
of Xfinity’s existing network 
partners, while investing millions 
of dollars in emerging talent from 
the top Black film festivals. Cu-
rated by industry leaders, the 
channel is the only one of its kind 
endorsed by African American 
Film Critics Association 
(AAFCA), the world's largest 
group of Black film critics that 
gives annual awards for excel-
lence in film and television.    
 Black Experience on Xfinity 
offers one-stop access to a collec-
tion of content that showcase the 
breadth of Black culture. Avail-
able at home on Xfinity X1 and 
Flex, and on-the-go with the 
Xfinity Stream app, the Black 
Experience on Xfinity will enter-
tain, educate, and uplift, featur-

ing Black actors, writers, pro-
ducers, and directors. At home, 
Xfinity subscribers can visit 
channel 1622 or simply say 
“Black Experience” into the 
Voice Remote. And for the first 
time, consumers nationwide will 
be able to enjoy the ultimate in 
Black storytelling with the avail-
ability of the Black Experience 
collection on Comcast’s new 
XClass TV, easily accessible 
through the platform’s home 
screen and voice remote. 
 

Black Experience on Xfinity 
partners 

“The launch of Black Experience 
on Xfinity has been a major in-
vestment in the Black creative 
community and one of the many 
ways we are leveraging the scale 
and reach of our platforms to am-
plify voices that need to be 
heard,” said Keesha Boyd, Ex-
ecutive Director, Multicultural 

Video & Entertainment, Xfinity 
Consumer Services. “In recent 
years, we have expanded our of-
fering of Black programming to 
millions of additional Xfinity 
customers. The Black Experience 
Channel on Xfinity allows us to 
shine a spotlight on our existing 
content partners, while also in-
vesting in and distributing origi-
nal programming from emerging 
Black content creators and tal-
ent.” 
 Black Experience uniquely 
blends programming from across 
the Xfinity content catalog, span-
ning networks, free and ad-sup-
ported video streaming services, 
streaming music providers and 
more. Customers are able to 
choose from a selection of sam-
ple content from existing part-
ners like TVOne, Cleo, 
AspireTV, REVOLT, Afro, Kwe-
liTV, The Africa Channel, BET, 
BET Her, Impact, UP Faith & 
Family, OWN and more, which 
has allowed these partners to 
reach millions of new viewers. 
Xfinity subscribers also have ac-
cess to all-new, premiere content 

by new and up-and-coming 
Black content creators, available 
only to Xfinity customers in-
cluded with their service.     
  
Since its launch, Black Experi-
ence on Xfinity has funded more 
than 25 Black creators and or-
ganizations on and off screen, 
and in 2021, more than three mil-
lion viewers watched over 11 
million hours of content on 
Black Experience. 
  
“It was a pleasure to partner with 
Black Experience on Xfinity in 
2021 on the exclusive premiere 
of the documentary film Twenty 
Pearls to tell the story of the 
founders of Alpha Kappa Alpha 
Sorority, Inc., the first Black so-
rority, and the generations of no-
table women that followed in 
their footsteps,” said award-win-
ning filmmaker Deborah Riley 
Draper. “This is an important 
part of history for all of us to 
know and understand, and our 
work with the Black Experience 
on Xfinity channel helped facili-
tate the discovery of this story 

for new audiences from diverse 
generations and backgrounds.” 
  “The African American Film 
Critics Association is proud to 
partner for a second year with the 
Black Experience Channel on 
Xfinity. Black stories are very 
important and through our rela-
tionship with Black Experience 
on Xfinity, we have been able to 
introduce content creators and 
talent, both in front and behind 
the camera, to Xfinity’s vast au-
dience of subscribers. AAFCA 

looks forward to its expanded re-
lationship with Xfinity this year 
that includes the 2022 AAFCA 
Film Awards and the 2022 
AAFCA TV Honors, plus our 
summer screening series and 
short film exhibitions centering 
on underrepresented creators,” 

Memphis Xfinity stores now 
support sign-ups for Affordable 
Connectivity Program (ACP)  

2011, Internet Essentials has con-
nected a cumulative total of 10 
million Americans to the Internet 
at home – including more than 
200,000 in Memphis and 
500,000 in Tennessee.   
  Additionally, Comcast is mak-
ing ACP available for all speed 
tiers of Xfinity Internet service 
including Internet Essentials. 
ACP is a federal program that 
provides eligible customers up to 
a $30 per month credit toward 
their Internet and mobile services 
for the duration of the program. 
 “As the world becomes more 
digital, it is crucial that everyone 
has the resources and opportuni-
ties they need to excel in today’s 
economy,” said Comcast Region 

“The African American Film 
Critics Association is proud 
to partner for a second year 
with the Black Experience 
Channel on Xfinity. Black 
stories are very important 
and through our relationship 
with Black Experience on 
Xfinity, we have been able to 
introduce content creators 
and talent, both in front and 
behind the camera, to Xfin-
ity’s vast audience of sub-
scribers...” 

“As the world becomes more 
digital, it is crucial that ev-
eryone has the resources and 
opportunities they need to 
excel in today’s economy,” 
said Comcast Region SVP, 
Jason Gumbs. “We're making 
it simple for both new and ex-
isting customers to use ACP 
credits toward Xfinity Inter-
net services and encourage 
Memphians to visit one of our 
Memphis Xfinity stores or our 
dedicated website at 
www.xfinity.com/free.” 

SVP, Jason Gumbs. “We're mak-
ing it simple for both new and 
existing customers to use ACP 
credits toward Xfinity Internet 
services and encourage Mem-
phians to visit one of our Mem-
phis Xfinity stores or our 
dedicated website at www.xfin-
ity.com/free.” 
  
 For more information, visit 
www.Xfinity.com/free, call 1-
800-Comcast or visit one of the 
following Xfinity retails stores in 
Memphis. 
  
2847 Poplar Avenue 
Memphis, TN  38111 
  
5338 Goodman Rd Ste 115 
Olive Branch, MS  38654 
  
7614 W Farmington Blvd Ste 
42 
Germantown, TN  38138 
  
8361 US Highway 64 
Bartlett, TN  38133 
 
 In 2021, Comcast announced 
new steps to help advance digital 
equity for Memphis students and 
families, with a commitment to 
connecting 3,000 more Memphis 
area families over the next three 
years. The company also 
pledged to donate over $500,000 
worth of Internet service and 
equipment to non-profits and 
low-income students and adults 
in Memphis over the next three 
years. 
  This announcement is part of 
Project UP, Comcast’s $1 billion 
commitment to reach 50 million 
people over the next 10 years 
with the tools, resources, and 
skills needed to succeed in a dig-
ital world. For more information 
about Comcast’s comprehensive 
connectivity program for low-in-
come Americans visit https://cor-
porate.comcast.com/values/inter
net-essentials.   
  The Affordable Connectivity 
Program (ACP) is a longer-term 
replacement for the Emergency 
Broadband Benefit, designed to 
help keep families connected to 
the Internet. Qualifying ACP 
customers get an up to $30 per 
month bill credit toward their in-
ternet service.   

shared Gil Robertson IV, CEO, 
African American Film Critics 
Association. 
  
Xfinity delivers entertainment to 
customers, including thousands 
of hours of diverse programming 
from more than 100 networks and 
streaming services, via its X1 and 
Flex devices. X1 provides the 
most comprehensive library of 
entertainment on one platform – 
aggregating live TV, On Demand, 
and popular streaming apps from 
a growing collection of networks 
and streaming services. Xfinity 
Flex is a 4K streaming device in-
cluded with Xfinity Internet that 
extends the best features of X1 to 
customers who prefer only a 
broadband experience, giving 
them one integrated guide to ac-
cess all of their favorite streaming 
video and music apps, as well as 
a TV interface to manage their 
Xfinity WiFi, mobile, security 
and automation services – all of 
which is controllable with the 
award-winning Xfinity voice re-
mote. 
 Visit https://xfinityblackexperi-
ence.com to learn more about the 
Black Experience on Xfinity and 
to sign up for information on ap-
plying for a grant. 
 For more information, visit 
www.comcastcorporation.com 
for more information.  

Watch for The Mid-South Tribune’s Coffee, Books, & 
Cocktails special edition.


